MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
LVIV POLYTECHNIC NATIONAL UNIVERSITY

NATALIIA PANKIV

TEXTBOOK

ECOTOURISM AND AGRITOURISM

for students of the first (Bachelor's) level of higher education
full-time and part-time forms of study
specialty J3 “Tourism and Recreation”

Publisher: Private Entrepreneur T. V. Marchenko
Lviv



UDC, JEL: 338.48-5:[502+63], JEL: L 83, Q 19, Q 21, Q 26.
P 16.
Recommended for publication by the Scientific and Methodological
Council of the Lviv Polytechnic National University
(protocol Ne 4/2025 of 19 November 2025)

Reviewers:

Terebukh A. A., Doctor of Economics, Professor, Head of the
Department of Tourism, Lviv Polytechnic National University

Bezruchko L. S., PhD in Geography, Associate Professor, Department
of Tourism, Ivan Franko National University of Lviv

Stadnytskyi Yu. I., Doctor of Economics, Professor, Leading Research
Fellow, Department of Regional Environmental Policy and Nature
Management, Institute of Regional Research, National Academy of
Sciences of Ukraine (NAS) of Ukraine

Compiled by:

Pankiv N. Ye., PhD in Biology, Associate Professor,
Department of Tourism, Lviv Polytechnic National University

P 16. Ecotourism and Agritourism: Textbook for students of the
first (Bachelor's) level of higher education full-time and part-time forms of
study specialty J3 “Tourism and Recreation” / Compiled by N. Ye. Pankiv.
— Lviv: Publisher Private Entrepreneur T. V. Marchenko - 373 p.

ISBN 978-617-8682-30-9

The textbook “Ecotourism and Agritourism” highlights the key aspects of ecotourism
activities that contribute to shaping in future specialists a comprehensive understanding of
tourism as a complex system in which social, economic, and environmental components are
closely interconnected. Particular attention is given to the further development of this system
based on the concept of sustainable development, including: the principles of sustainability
and environmental responsibility; analysis of tourism resources in rural areas; specifics of
interaction with local communities; and examples of effective tourism management in
Ukraine and abroad. The textbook familiarizes students with modern strategic directions of
human interaction with the environment, develops an understanding of approaches to the
sustainable development of the tourism industry, and provides knowledge for determining
strategic priorities and tools for forming effective strategies for business entities in the field
of tourism, taking into account the current state of the tourism business in Ukraine. The
textbook is recommended for use in the educational process of higher education institutions
and may also be useful for teachers, researchers, young entrepreneurs in the field of tourism,
employees of travel agencies, and local government bodies interested in developing
sustainable tourism in Ukraine.

ISBN 978-617-8682-30-9
© Pankiv N. Ye.

© Publisher Private Entrepreneur T. V. Marchenko



CONTENTS

INTRODUCTION ..ccocivvuiiinssnnnecssnnnccssnsncsssssncsssssasssssssssssssasssssssssssssssssssnsss 7
Chapter 1. The concept, features, and history of eco-tourism............... 8
1.1. The concept and features of ecological tOUTISHL ..........eeeeeeeeeeeeeeeenn. 8
1.2. Principles, functions, and tasks of ecological tourism .................. 15
1.3. History of ecotourism development ............eeeeeeeeeeeeeesssssnnnssnecccssnes 21
Chapter 2. Ecological tourism in the system of ecological
GCOMALKELING cuuuuueeenrrriiicisisssssnnnrneccsssssssnnssssnescssssssssssssssssssssssssssssssssssssses 32
2.1. The concept of environmental management, environmental audit
and environmMental MArKEIING .........cooveeeeeensereiccsssssssnsssreccssssssnssssssssces 32
2.2. Theoretical and methodological and practical principles of
enVIroNMental GEOMATKCLING .........ceeneeeennnnenreeeossssssnnsssreccssssssnsssssssessns 36
2.3. Ecological tourism in the system of urban marketing................... 38
2.4. The concept of geomarketing of ecological tourism as a basic basis
of sustainable recreational nature MANAZEMENT .........eeeeseennnnnnserseeconns 45
2.5. Ecological tourism in the system of socio-economic relations .....48
2.6. Socio-economic foundations and economic content of strategic
MANAZCHENT Of CCO-TOUFISHL oovuueevvvvveeessssssssssssrsesssssssssssssssssssssssssssssssas 51
2.7. Socio-economic factors of ecological tourism development ......... 52
Chapter 3. Environmental aspects of international tourism............... 55
3.1. Environmental problems of international tOUFriSHL............eeeeeeeee... 55
3.2. Impact of recreation on the natural environment: land resources,
landscape, atmosphere, hydrosphere, soils, flora, and fauna.............. 59
3.3. Development of natural ProteCtioN.....cececsssennnnsssssccssssssnssssssnes 63
3.4. Protection and rational use of natural reSOUTCES .........ueeeeenveeeeee 67
3.5. Economic responsibility for environmental offenses ..........uueee..... 72
Chapter 4. Development of ecological tourism in Ukraine and the
11 1) 1 OO 77
4.1. Formation of the ecotourism system in UKr@ine ................eeeseeeeee. 77
4.2. Legal aspects of ecotourism OrganiZatioN ........eeeessssveeeosssssssssssssces 81
4.3. Recreational and tourist resources of the nature reserve fund..... 83
4.4. Ways of development of ecological tOUFISHL .......uuueeeeeeeessssnnnassneeees 96



4.5. Ecological tourism development program ...........eeeeeeeeeesenennnnnnne 101
Chapter 5. Ecotourism potential ..........ccccceeeeiiiiiinssssssssscssscsnesessssssessans 104
5.1. The concept of ecotouriSm POLENLIAL .........eeeeeeeeeeeeeecssssnnnnserneccsans 104

5.2. Characteristics of ecotourism potential of the regions of Ukraine
.............................................................................................................. 106

5.3. Recreational and tourist resources of Lviv region and prospects of
LNEIT USC I LOUFISH couenenneeeeeesnneeeecsssnnseeecsssnssenessssssssnesssssssssssssssssssssssnss 110

Chapter 6. The ecological trail, as a basic component of an ecotourism
PrOAUCT....cciiiiiiiiiiiiiiiiiissssssssssssssssssessssssssssssssssssssssssssssssssssssssssssssssssssssssee 133

6.1. The concept of “Ecological Trail” and the history of their origin in
Ukraine and in the WOrld...........aaeeeeecooonanennnnnnniicissssssnnnnnniccssssssnssssnnes 133

6.2. Technology of development, organization, and carrying out of
LOUTIST @CO-FOULES euueeeeeeeseeeeessssseeecssssssreosssssssenessssssssssssssssssssssssssasesssssns 135

6.3. Protected areas as a basis for the development of ecological
tourism in the Lviv region on the example of the National Natural

Park “SKkolivSKi BeSKYdY’ ....uuueueeeeeeiiiiiiiiiiiiiiiissssssssssssssssssnssssesssssssssses 151
Chapter 7. Environmental problems of tourism and ways to solve
L1 11<) 11 PP PP 163
7.1. The impact of tourism on the enVIrONMENL.........cceeesseennnsssreeccsnes 163

7.2. The most important sources of tourism impact on the environment
.............................................................................................................. 164

7.3. The main consequences of tourism impact on the environment 167

7.4. Directions of the greening of the tourism sector in the context of

SUSLAINADIE AEVEIOPIERL .......ceunnnnnnnssssseeeenreereessessesnnnnnnnnneeneeseesecsanas 172
7.5. Greening Of CAUCALION ........eceeneeaennnnnnveicosssssnnnssnieecsssssssnssssssscsssans 186
Chapter 8. Ethics and safety of ecological routes ........cccccevuunerrreccceee. 191
8. 1. Safety Of LOUFIST LFAVEL ........eccenneeeennnnnreiiossssssnnssrieecssssssnsssssnscsssses 191
8.2. The essence of the concept of "'safety in ecotourism', risk factors
for extreme situations in the tOUTISt CAMPAIZN ...eeeeeuueveeeeeeosssssnnnssssnees 193
8.3. Psychological and medical aspects of overcoming extreme
SItUALIONS ANA AISASTEFS «uuueeeennenneeeresnnnnerecissnneencsssnsseecssssssesssssssssnesans 194
8.4. Loss of water, food, shelter, eqUIDMENt...........ceeeeeeessnnnnnnseeccssne 195
8.5. Safety management in AZritOUFISH ......ceeeeeeeenessreeecssssssnssssseccsssaes 197



8.6. The main sources of danger associated with the nutrition of

LOUFTSTS «eveevevereeeeossssssssssssnsscssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 201
8.7. Features of iNSUFANCE [N LOUTISH aavuveeeeeeeeeeeeeseesesessssssssssssssssssssnnes 203
Chapter 9. Basic concepts and concepts of rural (green) and
AGTTLOULISII couuueennnnrrreeccsssssssnnssrnneccssssssnsssssssesssssssssssssssssssssssssssssssssssssssses 207
9.1. The essence of green tourism and its place in the system of general
LOUFTSH cuuueeevvreeeoossssssnssssssesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 207
9.2. Socio-economic aspects and prerequisites for the development of
entrepreneurship in the field of rural green tOUFISHL ..........cceeeeeeeee... 210
9.2. Types of green tourism and their characteristics ............eoeeevevees 216
9.3. Accommodation facilities in rural (green) tourism and their
CHAVACLETISTICS .ooovvvesssssssssssssssssssssnessesssssssssssssssssssssssssssssssssssssssssssssssss 224
9.4. Classification of agritourism regions in UKraine.............cc.eeee.... 227
Chapter 10. The purpose and motivation of the choice of rest in the
COUNTIYSIAE couuueennnnnrreeccsssssssnssrrneccssssssnssssseesssssssssssssssssssssssssssssssssssssssses 234
10.1. Motives for recreation: their essence and characteristics......... 234
10.2. TYPES Of LOUFISLS ceeeneeeeeensnrreeecssssssnssssrsccsssssssnsssssssssssssssssssssssssss 236
10.3. The main factors of toUriSt MOIVALION ......eeeeeeesssreeessssssssnsssssoeces 239
10.4. Stages of decision-making on the purchase of a tourist product
.............................................................................................................. 250
10.5. "Barriers'" 10 trAVel.........ueeeeeeeeeeeeeeseevessennnnnnnennnnennseensessssssssssssssns 252
Chapter 11. International experience in the organization and
operation of green tOUriSIM ESTALES ......eeeeeeeccisicccrnnnrricccssssssnnssssneccssssnns 256
11.1. History of the B&B SYSIEHL .....uueeeuuueeerieiiisssssnnnnnniccsssssssnsssssscces 256
11.2. Types of B&B in rural tOUFISHL......ueeeeeeeecvsseennnnnnnreicssssssnnsssssneces 257
11.3. Experience in organizing rural tourism in European countries
.............................................................................................................. 259

11.3. Information technologies of promotion and sale of the European
agro-recreational product in the conditions of globalization of the

LOUTIST MATKEL. «onuuuaeennnnnnneeeinnnnnerecssnnneeecsssnneenecssssssenecsssssssscssssssssnssanns 277
Chapter 12. Rural green tourism in the modern tourism business and
its organizational and legislative support in Ukraine......................... 282

12.1. Types Of rUTAL LOUFISHL aauaeeeeecissnennnnnnriiccsssssssnssssssscssssssssssssssssces 282



12.2. Options for recreation organizations in rural areas.................. 284

12.3. Rural green tourism as a type of ancillary and entrepreneurial

QCHIVITICS covuvveeeeesssseeeecsssnnsenscssssssencsssssssnscssssssssessssssssssssssssssessssssssssssssnses 285
12.4. Regulatory and legal support of rural and green tourism ........ 287
12.5. Organizational and legal framework for the functioning of green
LOUTISHL TN UKFAINE cnnnnnnaaennnnnnnneenennnnnerecssnnneeecssnnneeccssnsseecssssssenscsssnnes 290
Chapter 13. The process of managing the organization and operation
of green estates in UKraine.......ccccoevvvvcnnnericcccssiscnnnnnnecccssssssnssssssccsssenes 298
13.1. Strategic planning of rural tOUFISHL ........eeeeeeeenneereeeessssssenssssneeces 298
13.2. Business - planning @ @reen SLALE ........coueeeeevsssreeessssssssnsssssscces 301

13.3. General requirements for the arrangement of the rural estate.303

13.4. Technological bases of ROSPILALILY ........ueeeuuuunneeiiiiisssssnnnnneneces 305
13.5. Registration of a business entity in the field of agritourism .....308
Chapter 14. Certification and standardization of green homestead
services and marketing of rural tourism services...........ccceeeeeuneerecnne. 321
14.1. CertificAtion Of Green ESIALES .......euueesvreeessssssssssssssscsssssssssssssssces 321
14.2. Experience of categorization of agricultural settlements in
selected EUTOPDEAN COUNTIIES .uueeueeeverreeesssssssnssssrsccssssssssssssssscsssssssssnses 324
14.3. Marketing of rural and green tOUTISHL SEFVICES ..cccovvessnennnsseeeces 330
14.4. Marketing environment of the hospitable estate ...................... 332
14.5. Types of advertising of rural tOUFISH SETVICES ...ceeeeeesssnvevsssseeces 333
Chapter 15. The staff of hospitable estates. Rights and obligations.
Safety Of tOUTISES. c.cciiieiriivnrnnnrrieccsssssssnnsnnecccssssssnssssssscssssssssssssssssssssssses 339
15.1. Who and how can start providing hospitality services? ............ 339
15.2. Requirements and expectations of YOUr GUESLS ......cceeesevvvsssreeces 344

15.3. The main stages of establishing friendly relations with guests.347

15.4. How to resolve conflicts and diSpUtes? ..........eeeeeeeeeessssssnnssseecces 348

15.5. Rights and responsibilities of the owners of the hospitable estate

.............................................................................................................. 352
P2 N L2 1) o PO 357
LiSt Of ReferenCes......uuueiieciivsnericiissnnerccsissnnreccsssnnsencsssssssnecsssssssnecsssnsssees 361



INTRODUCTION

In the modern world, tourism has long ceased to be merely a form of
recreation — it has become a powerful tool for sustainable development, the
preservation of cultural heritage, the formation of environmental awareness,
and a source of socio-economic growth for rural areas. At the same time, the
rapid growth of tourist flows in the context of globalization requires a deep
rethinking of traditional approaches to organizing tourism activities. In this
context, ecological tourism (ecotourism) and agritourism are not only
relevant but also a necessary response to the challenges of our time.

Ecotourism involves responsible travel to natural areas with the aim of
conserving them, supporting the well-being of local communities, and
fostering the environmental education of tourists. It focuses on unique
natural sites, adherence to the principles of sustainable development, and
minimizing environmental impact. Agritourism, in turn, is a form of tourism
based on the integration of tourism activities with agriculture, introducing
visitors to traditional farming practices, rural lifestyles, local cuisine, and
crafts. Both forms of tourism have deep roots in Ukrainian traditions of
hospitality and respect for nature, allowing them to develop organically
within our country.

This textbook has been created for students pursuing a bachelor’s
degree in the specialty J3 “Tourism and Recreation.” Its main goal is to
provide a solid theoretical foundation and practical knowledge on the
organization, development, management, and prospects of ecological
tourism and agritourism in Ukraine and beyond. Particular attention is given
to modern approaches to tourism product planning, market analysis,
interaction with local communities, as well as aspects of environmental
responsibility and sustainable management.

The relevance of ecological tourism and agritourism increases even
more in times of war, as the restoration of Ukrainian territories, support of
local communities, and development of small-scale entrepreneurship in
rural areas are key tasks of post-war recovery. In this sense, tourism serves
not only as a source of economic stimulation but also as an instrument of
psychological rehabilitation, social integration, and preservation of national
identity. Students who choose this field gain not only professional
knowledge but also the opportunity to make a real contribution to the future
of their country.



Haragisa IlanbkiB
EKOJIOTTYHUM TYPU3M I ATPOTYPU3M

HABYAJIbHUHI NOCIBHUK
JJIS CTYIEHTIB nepmoro (0axkajaBpCcbKOro) piBHs BHIIOI OCBITH
JAE€HHOI Ta 3204HOI OpMH HABYAHHSA
crneniajabHocTi J3 “Typusm ta pekpeanis”

VY naBuanbHOMYy NOCIOHUKY “EKoNoriuHuil Typusm i arpoTypusm’ BUCBITICHO
KJIFOYOB1 aCIIEKTH €KOTYPUCTUYHOI JiSTILHOCTI, IO cripusie (GOpMyBaHHIO Y MailOyTHIX
(axiBI[iB KOMIUIEKCHOTO CBITOTJIIY Ha TypuU3M SIK CKJIaAHy CHCTEMY, B SIKiif
CoIllajibHI, E€KOHOMIYHI Ta €KOJIOTIYHI KOMIIOHEHTH TMepe0yBalTh Yy TICHOMY
B3a€MO3B’s13Ky. OCcOOIMBY yBary MpUIIIICHO MOJATBIIOMY PO3BUTKY I1€1 CUCTEMHU Ha
OCHOBI KOHLETIIII CTAJIOr0 PO3BUTKY, 30KpEMa: MPHUHIMIAM CTajloro pPO3BUTKY Ta
€KOJIOT14YHOI BIAMOBIJAIbHOCTI; aHaJI3y TYPUCTUYHUX PECYPCIB CUIbCHKUX TEPUTOPIA;
cneuudiui B3aeEMOAIl 3 MICHEBUMH TrpoMajamMu; MpuKiIagaM e(eKTUBHOIO
TYPUCTUYHOTO MEHEKMEHTY B YKpaiHi Ta 3a KopAoHOM. I[lociOHUK o3Hallomitoe
CTYZICHTIB 13 CY4aCHUMHM CTPATETTYHUMH HAIIPSIMaMU B3a€EMOI11 JIFOJICTBA 3 JJOBKIJIJISIM,
(dhopmye po3yMiHHS M1XO/IIB JO CTAJIOT0 PO3BUTKY TYPUCTUYHOI raty3i, a TAKOX HAJa€e
3HaHHS 1[0JI0 BU3HAYEHHS CTPATETIYHUX OPIEHTHUPIB Ta IHCTPYMEHTIB (hOPMYBaHHS
eeKTHBHUX CTpaTerii s cyO’eKTiB TocmojaproBaHHA y cdepi Typusmy, 3
ypaxyBaHHSIM aKTyallbHOTO CTaHy TypUCTHYHOTO Oi3Hecy B Ykpaini. [lociOHuk
PEKOMEHIOBAHO I BUKOPUCTAHHS B HaBYAJILHOMY TIPOIIECi 3aKJIaJiB BUIIOI OCBITH,
a TaKOXX MOXKe OyTH KOPHUCHUM BHKJIaJladyaM, HAYKOBIIM, MOJIOJUM TiAIPHEMIISIM Y
chepi Typu3My, TpamiBHAKAM TYpPUCTUYHUX AareHIlii Ta OpraHaM MiCIIEBOTO
CaMOBPSIyBaHHS, $KI 3aIliKaBJI€HI y PO3BUTKY CTaJOr0 TYpU3MY Ha TepUTOPIi
VYkpainu.
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